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B4iGO Company: B4iGO

Mobile Application Design

Home

Technologies used: CX | UX | Ul, Figma, Adobe Photoshop, Adobe Illustrator

1. Personalized Workspace & Organization

e Customizable workspace tailored to your needs
and goals.

* Natural language commands to create plans,
roadmaps, and schedules.

* Quick Notes feature for capturing ideas and
turning them into tasks.

Created login screen

Tootsie roll ice cream dessert
dessert soufflé powder
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2. Al-Driven Productivity Assistance

¢ Automated task generation from notes,
meetings, and input.

¢ Al-powered suggestions for task categorization,
tags, and dependencies.

* Proactive optimizations to improve workflow and
task management.

Add a Task

[ Q

3. Collaboration Features

* Voice-to-Action: Real-time transcription of
meetings with task assignments.

e Collaborative documents with comments, voice
memos, and Al-generated summaries.

e Smart Alerts: Notifications only for high-priority
updates based on your role.




Platform for Energy Forecasting

Company: National Grid ESO

Web Application Design

Technologies used: CX | UX | Ul, Figma, Adobe Photoshop, Adobe Illustrator

An Energy Forecasting App helps users monitor and predict energy usage or
production, optimize consumption, and reduce costs. Key features include:

*Dashboard: Displays current energy usage, predictions, cost estimates, and
optimization tips.

*Interactive Charts: Visualize real-time energy data, compare historical and
forecasted usage, and offer custom date filters.

*Alerts: Notifications for exceeding usage limits or cost-saving opportunities.

4 Regional Units

4 Grouped units
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*Customization: Options for personalizing dashboards, setting goals, and role-based
access for multiple users.

*Data Visualization: Simple, intuitive graphs and heatmaps for peak times and energy
trends.

*Mobile-Friendly: Responsive design with a clean, minimalist interface, and both
light/dark modes for easy navigation.

The Ul focuses on clarity, accessibility, and actionable insights to make energy
management simple and efficient.
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Data Analytics Platform

Web Application Design

Technologies used: CX | UX | Ul, Figma, Adobe Photoshop, Adobe Illustrator, React
Native

A Data Analytics App helps users analyze and visualize data effectively, catering to
both technical and non-technical users. Key features include:

*Customizable Dashboards: Drag-and-drop interface with real-time data, interactive
charts, and personalized views.

*Data Visualization: Dynamic charts, graphs, filters, and drill-down capabilities for
deeperinsights.

*Reports & Insights: Pre-built templates, Al-driven insights, and collaboration tools
for sharing reports and findings.

*Data Manipulation: Simple tools for filtering, sorting, and transforming data without
needing technical skills.

*Mobile-Friendly: Responsive design with swipeable charts and mobile-specific
gestures for on-the-go analysis.

*User-Friendly Ul: Clean, minimalist interface with intuitive navigation, tooltips, and
contextual help.

The app combines simplicity and power to make data analysis accessible to a wide
range of users.
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Digital Grid Code Company: National Grid ESO

Web Application Design

Technologies used: CX | UX | Ul, Adobe Photoshop, Adobe Illustrator, Wordpress CMS

nationalgrid

The Code User Stories User Guides Glossary Calendar Fags ~

The legal code for energy app provides access to regulations and guidelines related
to the energy sector, designed for clarity and ease of use.

Key Features: The Grid Code
*Top Navigation: Includes The Code, User Stories, User Guides, Glossary and Find out about the Grid Code
Calendar of events.

*Search Filtration: Filters which delve down to granular detail.

*Main Content Area: Displays legal codes with collapsible headings, annotations,

Modification Tracker Grid Code Panel Meeting and Add7Amend

version history, and related documents. The Grid Code Documents The 6rid Code

Click here to downlaod the Modification

Click here tc wnlaod the Grid Code Click here to view Click here to view

*Interactive Tools: Compliance checker, download/export options, and shareable
links.

*Visual Design: Using the Design System, legible fonts, minimalicons, and

. User Stories
responsive layout. T

*Accessibility: Adjustable text size, screen reader compatibility.

*User Flow: Once inside the application there is: Intuitive onboarding and seamless
document navigation.




My First Day Company: Barclaycard / Barclays
Web Application Design

Technologies used: CX | UX| Ul, Adobe Photoshop, Adobe Illustrator, HTML CSS jQuery

Did you know...

The flickable digital book for Barclaycard's onboarding would combine intuitive Ul
and engaging UX to offer a smooth and informative experience:

Ul:
*Reflect Barclaycard’s branding with a consistent color scheme and typography.

*Create a flickable, page-turning interface with high-quality images and clear
navigation.

*Include interactive elements like clickable buttons, maps, and multimedia, along
with accessible features such as screen reader support.

UX:
*Guide users through a structured, easy-to-follow journey that introduces each
Barclaycard office with bite-sized information.

*Use storytelling with employee testimonials, video tours, and office highlights to
personalize the experience.

*Ensure simple, intuitive navigation with feedback on actions and include quizzes or
gamified learning elements for engagement.

*End with a call to action and opportunities for further exploration or feedback.
The experience should be both visually engaging and informative, making the user
feel connected to Barclaycard's global presence.




A Digital Life Company: Home Office / Foreign Office

Web Application Design

Technologies used: CX | UX | Ul, Adobe Photoshop, Adobe Illustrator, React, GIT, Vercel

The “Digital Life” app gives users a new level of awareness about their daily routines, empowering them to take control of their digital and physical balance. With an
empathetic approach to user experience, the app prioritizes simplicity, personalization, and actionable insights—guiding users toward a healthier, more intentional lifestyle.

Upon launching the app for the firsttime, the useris greeted
with a smooth onboarding experience, welcoming them to
explore their “Digital Life.”

A friendly, minimalist design invites users to set up their
profile, input goals, and give the app permission to track
relevant activities (e.g., screen time, location, app usage).

The app suggests a few key areas of focus based on the user’s
preferences: productivity, well-being, social engagement, or
physical health. This helps tailor the insights and
recommendations.

The home screen displays atimeline of the user’s day,
combining both digital (screen time, apps used, notifications
received) and physical activity (steps taken, places visited,
calls made).




Myths and Misconceptions Company: Home Office / Foreign Office

Web Application Design

Technologies used: CX | UX | Ul, Adobe Photoshop, Adobe Illustrator, HTML, CSS, jQuery
\ Myths, misconceptions and facts
Have a read of each card. Some cards will feature either a myth, misconception or a fact
and others will feature terminology. Think about whether they are myths, misconceptions or

facts and whether or not the given terminology would be deemed appropriate or offensive.

Click each card to flip it over and find out more. This is about education so don't be

The app explains how myths and misconceptions about sexuality would guide users through an B et i
inclusive, educationaljourney. It starts with a welcoming, safe onboarding process, followed by a
series of interactive modules that address specific myths like "sexuality is binary" and "sexual ' - \ > ( E

orientation can be changed."

Click anywhere to begin.

Users engage through cards, quizzes, polls, and story-driven learning while being offered expert
answers to their questions. The app’s desigh ensures accessibility and respect for diverse
identities, using calming visuals and inclusive language. The goalis to empower users with
knowledge, enabling them to challenge misconceptions and continue learning in an empathetic, \
non-judgmental environment. ‘

Goal: e © o

Gently introduce users to the purpose of the app and make them feel safe and respected. ® o0 card 2

. @ . : MYTHS, MISCONCEPTIONS AND LGBTQIAP..CONFUSED?

Establish a narrative framework for the learning journey that feels purposeful and rewarding. - EAGTS,

NOT SURE WHICH TERMS ARE OK TO
USE AND WHICH TO AVOID?

Ul THE TERM “SEXUAL PREFERENCE’ IS
[ BRI SOMEWHAT OFFENSIVE AND SUGGESTS

Break down the app into digestible modules that address specific myths and misconceptionsin BT 47 610G LB 15 A CHOWE SEXUAL
a respectful, nuanced manner. [ ) o ORIENTATION” IS PREFERRED.

Ensure users feel actively involved in the learning process through intuitive Ul features and tools. @

Create a safe space for users to ask questions and explore sensitive topics.

 Glick o tap this card!  Click or tap this card!

Ensure the Ul reflects the diversity and sensitivity of the subject matter.

Got a question or some feedback? Email me.

Give users a sense of accomplishment and tools to share their knowledge.




How to guides Company: Home Office / Foreign Office

Web Application Design

Technologies used: CX | UX| Ul, Adobe Photoshop, Adobe Illustrator, Evolve

The e-learning platform utilizes bespoke pen line drawings to create a personalized and engaging
learning experience. These hand-drawn illustrations add clarity, simplicity, and warmth to the Ul,
guiding users through onboarding, course content, and assessments with a human touch.

How to use Evolve

The platform includes hand-drawn visuals for course modules, interactive elements, diagrams, and ;a‘.\' ‘ -
animations, making complex topics easier to understand. The UX focuses on clarity, consistency, Ii‘_,} ‘ L ~ & s
and interactivity, providing a unique, approachable, and motivating learning environment. ) « \c

UX Principles:
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Clarity Through Simplicity:
Human Touch in Digital Learning
Visual Consistency

Interactivity with Personality

. . Mental Health Awareness at Work
Engagement & Motivation

The use of bespoke pen line drawings in this e-learning platform redefines the way learners engage
with digital education. Through minimal, clear, and personalized visuals, the Ul/UX ensures a
warm, engaging, and focused learning environment. By blending creativity with simplicity, the
platform creates a unique, handcrafted experience that enhances learning retention and keeps
users motivated and inspired.




Pocket Pay Company: Pocket Pay

Mobile App Design

Technologies used: CX | UX | Ul, Adobe Photoshop, Adobe Illustrator, React Native

The Ul/UX design of the mobile payment app revolves around simplicity and ease of
use, with a minimalist aesthetic featuring clean, hand-drawn line illustrations.
These illustrations guide users through key actions such as onboarding, viewing
account balances, sending and receiving money, and navigating settings.

Each visual element, from transaction icons to error messages, is designed to feel
light, intuitive, and approachable, creating a warm and user-friendly experience.
The hand-drawn style adds a personal touch while maintaining clarity and
functionality throughout the app.

The Ul/UX of this mobile payment app revolves around simplicity, clarity, and ease
of use, all enhanced by the subtle elegance of line drawings. Every element, from
buttons to icons to illustrations, serves a clear purpose, guiding the user with
intuitive visuals.

The hand-drawn aesthetic adds warmth and a personal touch to the otherwise
digital experience, helping users feelin control of their finances while navigating an
approachable and clean interface.

| Log In




Botanical Illustrations Company: Mobile App Design

Mobile App Design

Technologies used: CX | UX| Ul, Adobe Photoshop, Adobe Illustrator, React Native

The Home of Design

Welcome,

The Botanical Coloured Pencil Illustration App offers an intuitive, immersive digital
experience for artists, combining the feel of traditional coloured pencils with modern
conveniences. The app features a clean, minimalist interface with tools like a natural-
feeling pencil selection, blending capabilities, and zoom for precision. A layer system y i ‘
allows for complex compositions, while the Botanical Reference Library inspires accuracy l 1 p ‘ @ @
and creativity. o )

Project Categories

==

Pen & Ink UX Ul Design Design Development

The app also includes tutorials, challenges, and a community gallery to help users improve Oranges
their botanicalillustration skills. With options to export or print high-resolution artworks,
the app caters to both hobbyists and professionals. The UX focuses on simplicity, natural
interaction, personalization, and educational value, making botanical illustration
accessible and enjoyable for all skill levels.

Popular Projects

UX Principles: About

Sweet roll gingerbread wafer macaroon sugar plum
. .. bonbon bear claw gingerbread. Jelly-o icing tiramisu
SI m p lICIty & E le ga nce chocolate bar oat cake cupcake sugar plum dessert.
Halvah halvah chupa chups powder jelly-o ice cream
Natural Interaction gingerbread bear claw soufflé. Fruitcake sugar plum
marshmallow cake tart dragée soufflé lemon drops. Oranges
Cotton candy danish powder biscuit soufflé candy

Educational & Inspirational 45

sugar plum halvah toffee. Croissant tootsie roll chupa

Personalized & Ada ptive @ VirtualizedLists should never be nested in...

The app is designed for users to explore, learn, and create vivid, life-like botanical drawings
using a rich palette of tools and realistic features.



Lifestyle Pursuits
eLearning Design

Technologies used: CX | UX | Ul, Adobe Photoshop, Adobe Illustrator, Evolve, Moodle

Nissan is portrayed as more than just a car brand—it’s a lifestyle partner. Whether users are driven by
the thrill of outdoor adventure, the sophistication of urban living, or the practicality of family life, the
digital experience connects them to Nissan’s vehicles in a way that feels personal, immersive, and
empowering.

By focusing on seamless, story-driven design and intuitive interactions, the Ul/UX becomes an
essential part of how users envision and live their Nissan-driven journeys.

Concept
As the user enters the digital experience (whether on the website or app), the Ulimmediately
immerses them in vibrant, full-screen visuals showcasing Nissan vehicles in various lifestyle
settings.

Lifestyle-driven navigation should guide users based on their interests, like adventure, family, or
luxury, offering them a more personalized journey through the site.

The Ul should seamlessly integrate these innovations with lifestyle aspirations, showing how
technology enhances the user's life.

Lifestyle-focused car configurators and virtual showrooms bring vehicles to life in the context of real-
world pursuits.

Nissan's user community is passionate and connected, so the interface should foster these
connections by incorporating social elements and personalization.

The Ul should promote action, whetherit's scheduling a test drive, booking a service, or engaging
with Nissan's lifestyle content.

Company: Nissan

menu option to get started.
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T\ Benefits /] < \
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[ Murano |
| customers “)

Click on a menu option to begin

lexit | menu | replay ]| glossary

Muranopoly /I

Weicome to the new NISSAN Murano e-learing module. Roll your mouse over each
menu option to see an overview of the leaming it contains. When you are ready, select a
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Platform for Brand

Web Application Design

Technologies used: CX | UX| Ul, Adobe Photoshop, Adobe Illustrator, Evolve, Moodle

The Ul/UX narrative for a Dunhill cigarettes dashboard focuses
on a luxurious, exclusive experience reflecting the brand's
premium image.

The dashboard starts with an elegant onboarding, including
age verification, and offers a personalized product display.
Users can explore products through a sleek, curated interface,
with exclusive offers and content integrated to reflect the
Dunhill lifestyle.

The design emphasizes smooth navigation, minimalism, and
legal compliance, with a sophisticated color palette, refined
typography, and subtle animations. The overall experience is
seamless, engaging, and aligned with Dunhill’s high-end,
prestigious image.

Company: Dunhill — British American Tobacco

[EﬂDUNﬂm&

Welcome to British American Tobacco's DUNHILL Brand Academy
e-leaming programme which includes the following:

introduction

explori
DUNHILL plodugt, . ] ey, P

O @

The Introduction will take you approximately five minut ete. It will describe
how the key elements of the Brand Aca y support tf h or re-launch of
DUNHILL. You module first, upon ion of this module the
remaining topics will become available.
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Welcome to this DUNHILL Brand Academy e-learning programme. This is the Main Menu, You can find out more about
the different sections on this menu by rolling your mouse over each of the module titles. Click on Introduction to start
your learning.

Welcome to British American Tobacco's DUNHILL Brand Academy
e-learning programme which includes the following

S

00®®

uKey::

EXIT MENU

NI

explo oo ntatior
Introduction “"BUNMILL PPOMELunce ‘ConBliiners | strategy 3'°BRkomance

O @

In total this programme lasts about two hours. As you go through the e-leaming, you
should be able to see the importance of DUNHILL in British American Tobac

product portfolio and fully appreciate the huge opportunities that exist globally for the
DUNHILL brand

REPLAY

O Roll over the menu items to preview the leaming then click on Introduction to begin.



elearning Company: Addleshaw Goddard

elearning Design

Here s the main menu for the Diversity and Inclusion programme. Sections shown

. with a red indicator are mandatory for your role and must be used for you to complete
Technologies used: CX | UX | Ul, Adobe Photoshop, Adobe Illustrator, Evolve, Moodle ADDEESHAW(GODDARD! L o You e omete b oo ok, Pty ol flonel s
completed. Choose a menu item to continue,

Diversity and Inclusion - Main Menu

Please select an option from the main menu.

The Ul/UX narrative for an eLearning dashboard is designed to be )m [u
intuitive, personalized, and engaging. It begins with a welcoming ’m"mm“m ]]
onboarding experience, guiding users through key features like
progress tracking and course navigation. T [©]
‘FlexbleWorking l
The personalized dashboard displays course progress and upcoming \Hw"mmw
tasks, with courses presented in an easy-to-navigate card layout. el s s o g Dl s ekt e R R
Interactive lessons, quizzes, and microlearning elements keep users ADDLESHAW GODDARD ol e Tl e et SvAS otk B s e
engaged, while visual progress bars and gamification elements S g S v
(badges, rewards) motivate learners. Diversity and Inclusion - Main Menu
The design is mobile-friendly, uses clear call-to-action buttons, and sl L L D
features a calm color scheme, simple icons, ample whitespace, and l°"°“""’ l:“
subtle animations to enhance user focus and satisfaction.

IDMnIIV’ in the Team Ij‘
‘nweuuymucm l:]
Sub menu 1 E‘
Sub menu 2 D
Sub menu 3 ‘:‘

Inwmny in the Supply Chain D

‘Mv responsibility D‘

et | [omenu [ [ replay. | Please select an item to begin your learning in this programme.
—



elearning Company: SAB Miller

elearning Design i

)

Technologies used: CX | UX | Ul, Adobe Photoshop, Adobe Illustrator, Evolve, Moodle

Welcome ta the

Poficy om Commercia/

Comamunication

The SAB Miller Learning Dashboard is designed to
provide an intuitive, user-friendly platform for
employees to manage and track their learning and
development. Key features include personalized
learning pathways, progress tracking, microlearning,
gamification, and mobile accessibility.

Accreditation

R.efresker Programme

The Main Provisions

Employees can engage in bite-sized training, earn AB
badges, and collaborate via social features, while §= o Text Menu Glossary’ Difks” Repiay
managers and executives can monitor team progress - :
through data visualization and detailed reports. The
dashboard emphasizes SAB Miller’s branding, clear
navigation, and inclusivity with accessibility options. It
fosters a culture of continuous learning, supporting
both individual growth and organizational success.

nu for the Manufacturing Way. Before you go any further you need to take a short
lute to meet your individual needs. Click on the Knowledge Pre-check button to make a start.

>framme designed to provide our
ufacturing Way can be applied.

k 1o help us

and in with the of how the

pIoY

] > )
Exit Audioc Text Menu Glossary Links Replay
@ ‘:. @ @ @ a (‘) Rollover the map and then click on each of the highlighted structures to learn

mare about each of the main




Richard Hubbert

mob: 07973 226393

email: richardhubbert@gmail.com

www: richardhubbert.co.uk 10-02-25.2
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